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Introduction 

Green Globe is the premier worldwide certification and performance improvement program 

developed specifically for the travel and tourism industry. Green Globe assists 

organizations to improve their economic, social and environmental sustainability while 

being rewarded and recognized for it. 

The Green Globe Certification Standard provides organizations with a framework to 

conduct a comprehensive assessment of their environmental sustainability performance, 

through which they can monitor improvements and achieve certification. 

Under the Green Globe Standard, a selection of 380 compliance indicators is applied to 45 

individual certification criteria.   

Green Globe 

Green Globe Certification provides certification, training & education, and marketing 

services in 83 countries worldwide.  Based in Los Angeles, California and with partners in 

Europe, South America, South Africa, Middle East, the Caribbean and South East Asia, 

Green Globe Certification provides certification for the sustainable operations and 

management of travel and tourism companies and their related supplier businesses.  Green 

Globe Certification also maintains a global network of independent auditors who provide 

third party inspection and validation. 

Green Globe Certification is active in harmonizing with other established sustainability 

certification programs around the world.  The process of harmonization contributes to 

maintaining core criteria and at the same time address regional issues through the adoption 

of locally developed standards. 

Green Globe Certification participates in many of the world’s leading travel and tourism 

expos and conferences, including World Travel Market – London, ITB – Berlin, IMEX- 

Frankfurt, Caribbean Marketplace among many others.  

Green Globe Summits are held each year in key destinations to provide insight to the latest 

development in sustainability certification, provide training and education to auditors and 

discuss local issues confronting businesses and the communities they work in. 
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Industry Sectors 

Green Globe Certification provides certification standards for the following Industry 

categories: 

 Hotels & Resorts 

 Event Venues and Convention Centres 

 Attractions 

 Tourism Businesses 

 Tour Operators and the Travel Industry (including Destination Management 

Companies and the Meeting & Incentive Industry) 

 Meetings, Events, Tradeshows & Exhibitions 

 Spas and Health Retreats 

 Cruise Ships (River & Ocean) 

 Ground Transportation (Mass Transportation, Bus Companies, Limousine Services 

and Car Rental)  

 

Green Globe Certification Process 

The Green Globe Certification Standard includes 44 mandatory core criteria supported by 

over 380 compliance indicators.  

Each indicator may be assessed as Complies (1 point), Does Not Comply (0 points) or Not 

Applicable.  Not applicable items do not count against the client score and 1 point is also 

deducted from the required pass score for each non-applicable item. For example, if a 

criterion has 8 items and 2 are deemed ‘Not Applicable’, then the required pass mark will 

be 3 (i.e. 50% of the remaining applicable 6 items).  An accredited third party auditor will 

score each of the compliance indicators during the onsite audit process to assess the 

overall compliance of the related criteria.    

To be fully certified under the Green Globe Certification Standard, businesses must comply 

with each of the 44 core criteria by achieving a compliance score of over 50% for the related 

indicators.  A number of critical indicators are also mandatory and each of these must be 

complied with to achieve certification.  It is possible, however, for individual mandatory items 

to be ‘Not Applicable’ to all businesses and as such will not impact on the overall certification 

for that organization.   

The Green Globe Certification Standard outlined in a later section of this document includes 

a detailed scoring matrix for each individual criterion as well as highlighting each of the 

mandatory compliance indicators. 
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The matrix also includes guidance on the collection of relevant objective evidence and 

supporting notes. 

Certification to the Green Globe Certification Standard must be maintained on an annual 

basis including a commitment to demonstrated continual improvement.  This will be 

supported by an annual third party audit of the business.  The initial audit will be conducted 

onsite followed by an offsite desktop audit in year two.  Each year the annual audit will 

alternate between onsite and offsite desktop audits.   

The following step outlines the certification process from a client’s perspective: 

 Commit to the Green Globe Certification Process 

 Register online as a Green Globe Member 

 Access the online certification solution center to review the required criteria and 

download the appropriate documentation 

 Establish an internal team responsible for the certification process and activities 

 Finalise the documentation of your certification criteria including the collection of 

objective evidence to support compliance 

 Select an accredited third party auditor to assess your certification to the Green 

Globe Certification Standard 

 Address any non-conformance issues that may be raised through the audit process 

 Celebrate your achievement as a Green Globe Certified organization 
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Green Globe Certification Standards and the Global 

Sustainable Tourism Criteria 

The Green Globe program traces its roots back to the United Nations Rio de Janeiro Earth 

Summit in 1992, where 182 heads of state from around the world endorsed the Agenda 21 

principles of sustainable development. The Earth Summit was unprecedented for a U.N. 

conference, as it was the first time world leaders acknowledged, as a group, that 

consumption of non-renewable resources was leading to environmental degradation. 

Over two decades later, Green Globe remains the Premier Global Certification Standard 

for Sustainable Travel and Tourism. 

Rather than rest on its achievements, in 2010, Green Globe Certification moved to align its 

standard with the Global Sustainable Tourism Council’s (GSTC) Global Sustainable 

Tourism Criteria for Hotels and Tour Operators.  The resulting framework set the global 

benchmark for sustainable travel and tourism. 

The Green Globe Standard is a GSTC Recognized Standard. 

The Green Globe Certification Standard is also based on the following international 

standards and agreements and as such acknowledges the copyright and intellectual 

property rights of each organization used in the development of the criteria, indicators and 

supporting materials embodied within the Green Globe Certification Standard:  

 Global Sustainable Tourism Criteria for Hotels and Tour Operators  

 Baseline Criteria of the Sustainable Tourism Certification Network of the Americas 

 UN Global Compact 

 VisionCSR developed criteria and indicators 

 Agenda 21 and principles for Sustainable Development endorsed by 182 

Governments at the United Nations Rio de Janeiro Earth Summit in 1992 

 The Mohonk Agreement 

 ISO 9001 / 14001 / 19011 / 26000 (International Standard Organization) 
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Green Globe Certification Standard 

A. Sustainable Management 

A.1 Implement a Sustainability Management System 

Criteria: The Business has implemented a long-term sustainability management 

system that is suitable to its reality and scale, and that considers 

environmental, sociocultural, quality, health, and safety issues.  

The first step toward embracing sustainable business practices, entails creating a 

sustainability management system (SMS) that includes transparent, documented policies 

and procedures, implementation and communication plans.  A well-written sustainability 

policy will define and clearly communicate organizational goals and objectives as they 

relate to the business’ environmental, socio-cultural, and economic performance.  The 

primary purpose of the sustainability management plan is to guide decision-making, 

management, and the daily operations of the business in a sustainable manner.  

 

A.2 Legal Compliance  

Criteria: The Business is in compliance with all relevant international or local 

legislation and regulations (including, among others, health, safety, 

labor, and environmental aspects). 

International and local legislation and regulation address many of the social and 

environmental negative practices associated with tourism operations.  These include major 

labor conventions of the International Labor Organization (ILO) covering freedom of 

association, no child labor, no forced or bonded labor, no discrimination, health and safety, 

work hours and minimum pay.  This criterion is not an alternative to government regulation 

and national labor legislation, rather it is a complementary instrument that fills voids in the 

application, adherence and enforcement of critical social and environmental protections.  

 

A.3 Employee Training  

Criteria: All personnel receive periodic training regarding their role in the 

management of environmental, sociocultural, health, and safety 

practices. 

The success of the business’ sustainability management system depends on the effective 

integration and internalization of the system by employees at all levels. A defined training 

program for all employees on the SMS aspects will enable employees to understand the 



 

Green Globe Certification Standard - Hotels & Resorts V.1.7 

  
  

  ix 

   

business’ goals and objectives, why they’re important, and how they can positively 

contribute to the business’ efforts in each of their individual roles.  

 

A.4 Customer Satisfaction  

Criteria: Customer satisfaction is measured and corrective action taken where 

appropriate.  

The customer is the central focus of the tourism experience. Their satisfaction should be 

eagerly sought in order to foment continued travel to a destination through return visits and 

word of mouth communication.  Additionally, the customer provides a unique vantage point 

on the business’ operations that the management and business employees may not be able 

to provide.   

The business tools used to monitor customers’ satisfaction with internal operations, 

relations with the community and other stakeholders, and the effectiveness of sustainable 

programs enable the business to make improvements on a regular basis.  

 

A.5 Accuracy of Promotional Materials  

Criteria: Promotional materials are accurate and complete and do not promise 

more than can be delivered by the business.  

Ethics in marketing dictate that all promotional tools should provide an honest 

representation of what services the business provides.  In addition, they reflect the 

responsible and sustainable strategies that the business undertakes.   

Accurate information improves customer satisfaction by ensuring that expectations can be 

met.  

 

A.6  Local Zoning, Design and Construction  

A.6.1 Design and Construction – Compliance with Legal 

Requirements 

Criteria: Comply with local land acquisition and land rights legislation and local 

zoning and protected or heritage area requirements. 

Land used for buildings and operations should be acquired respecting traditional rights and 

local legislation. 
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Local zoning defines how activities can be carried out in a community reflecting the 

community’s social, economic, and environmental needs, balanced with long-term 

sustainability.  Alteration of protected and designated heritage sites is regulated through 

local zoning and legal requirements (local, national, and international conventions).  

Tourism operations must consider these zoning and area requirements to optimize 

community development plans, while minimizing impact. 

 

A.6.2 Sustainable Design and Construction of Buildings and 

Infrastructure – New Buildings (Constructed within the last 5 

years) & Existing Buildings 

Criteria: Use locally appropriate principles of sustainable construction and 

design while respecting the natural and cultural surroundings.  

Local environmentally and economically sound design and development techniques should 

be integrated into the design and construction phase of the tourism operation for minimizing 

natural resource impacts as well as consideration of the potential socio-cultural and 

economic benefits.  This includes: 

 Locally appropriate tools and materials that minimize environmental impact 

 Locally appropriate technologies that is used in buildings and for construction, 

including indigenous materials and technologies  

 Development of local capacity - education, knowledge and experience - to use the 

materials, technologies, tools for sustainable construction 

 Local involvement of all concerned stakeholders in the process of adoption and 

implementation of sustainable construction principles. 

Enhancing the aesthetic, cultural, historic, and natural assets of a destination as well as 

ensuring that built structures and operations do not negatively impact adjoining lands and 

people is also an important factor in sustainable design.   

Businesses must also ensure access to its primary facilities (i.e. Lobby, designated rooms, 

restaurant etc.) and services to people with special needs in accordance with local 

standards and legislation.  

 

A.7 Experiential or Interpretative Tourism  

Criteria: Information about and knowledge of the natural surroundings, local 

culture, and cultural heritage is provided to customers, as well as 

explaining appropriate behavior while visiting natural areas, living 

cultures, and cultural heritage sites.  
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Experiencing the natural and cultural environment is not only important for educating 

visitors and protecting heritage, but a key factor for a high quality tourist experience marked 

by a high level of satisfaction.  Providing information to the customer to educate and inform 

about the surroundings is a key factor for tourism businesses. 

 

A.8  Communications Strategy  

Criteria: The Business has implemented a comprehensive communications 

strategy to inform visitors and guests on its sustainable policies, 

programs and initiatives. 

A well-written Communications Strategy will clearly communicate organizational goals and 

objectives as they relate to the business’ environmental, socio-cultural, and economic 

performance.  It is important that all stakeholders including management, employees, 

customers and the local community understand the business’ goals and objectives, why 

they’re important, and how they can positively contribute to the business’ efforts in each of 

their individual roles.  

 

A.9 Health and Safety  

Criteria: The Business ensures compliance with all relevant health and safety 

measures to ensure the well-being of its customers, staff and local 

community. 

International and local legislation and regulation address many of the health and safety 

obligations associated with tourism operations.  This criterion is not an alternative to 

government regulation and national health and safety legislation, rather it is a 

complementary instrument that fills voids in the application, adherence and enforcement of 

critical health and safety protections.  The health and wellbeing of all stakeholders is a prime 

responsibility of all tourism businesses. 

 

A.10 Disaster Management & Emergency Response 

Criteria: The business has available all the necessary equipment and 

associated management plans to ensure the health, safety and 

wellbeing of its customers and staff in the event of a disaster. 

International and local legislation and regulation address many of the health and safety 

obligations associated with hotel operation.  This criterion is not an alternative to 
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government regulation and national health and safety legislation, rather it is a prime 

responsibility of all tourism businesses. 

 

B. Social/Economic 

B.1 Community Development  

Criteria: The business actively supports initiatives for social and infrastructure 

community development including, among others, education, health, 

and sanitation. 

Linkages to the local community should exceed employment and economic growth through 

the development of the business.  Opportunities should be undertaken on a regular basis 

to provide resources, education, training, financial assistance, or in-kind support for 

initiatives in accordance with community priorities to improve the local livelihoods, thereby 

engendering community support for operations and creating a better customer experience. 

 

B.2 Local Employment  

Criteria: Local residents are employed, including in management positions. 

Training is offered as necessary.  

Local hiring and training is the key to maximizing community economic benefit and fostering 

community involvement and integration with the business.  In addition, the tourism 

operation establishes a long term stable labor relationship while enhancing the local 

authentic character of the tourism service and product.  Providing jobs at all levels of 

management ensures that the local population does not feel disenfranchised and can 

provide a sufficient dialogue between the business’ ownership and the community.  The 

business should support programs – internal or external – that will allow employees to 

develop beneficial skills for upward mobility. 

 

B.3  Fair Trade  

Criteria: Local and fair-trade services and goods are purchased by the 

business, where available.  

Using goods and services produced locally or with “fair-trade” principles have numerous 

social, economic and environmental benefits: 

 Supports local businesses and provide jobs; 



 

Green Globe Certification Standard - Hotels & Resorts V.1.7 

  
  

  xiii 
   

 Higher percentage of the price paid is transferred directly to the provider of the 

goods and services which is then re-circulated several times in the community; 

 Reduced ecological footprint due to fewer greenhouse gases being burned in the 

transportation of the goods; 

 Fair prices and wages are received by the producers; 

 The visitor experience is enhanced; and, 

 Local goods and services can substantially lower costs with fewer middlemen and 

transportation costs. 

 

B.4 Support Local Entrepreneurs  

Criteria: The business offers the means for local small entrepreneurs to develop 

and sell sustainable products that are based on the area’s nature, 

history, and culture (including food and drink, crafts, performance arts, 

agricultural products, etc.).  

 

Programs that expose customers to the local culture and encourage the purchase of local 

crafts, goods and services help increase positive economic benefits to the community while 

engendering a sense of pride in cultural heritage.  

Working with local small entrepreneurs can help diversify the product, thus increasing 

spending and length of stay.  In some cases, this can include designating a specific area 

on the premises for use by local entrepreneurs or promoting local cultural activities that are 

open to the public.  

 

B.5 Respect Local Communities  

Criteria: A code of conduct for activities in local communities has been 

developed, with the consent of and in collaboration with the 

community.  

Respecting and preserving the traditions and property of local populations is an important 

aspect in terms of today’s globalization.  Codes of conduct for tourism activities that are 

developed in concert with local communities, respecting the principle of prior informed 

consent and the right of communities to say “no” to tourism activities is key to the long term 

viability and sustainability of the community and its environment.  Tourism businesses 

should develop a plan to maintain regular and open communication with community officials 

to create a cooperative agreement that accounts for tourist interaction with the peoples and 

passage through the local communities.  
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B.6 Exploitation  

Criteria: The business has implemented a policy against commercial 

exploitation, particularly of children and adolescents, including sexual 

exploitation.  

Children, adolescents, women and minorities are particularly vulnerable to abusive labor 

practices, including sexual exploitation.  Weak law enforcement, corruption, the Internet, 

ease of travel, and poverty have created an underground industry which creates 

devastating immediate and long term community impacts in terms of disease, pregnancies, 

trauma, ostracism and even death.  Many codes and international initiatives within the 

tourism industry have appeared in recent years as a result of this growing threat.  Tourism 

businesses can play a key role in ensuring the protection of local populations at destination 

by not buying products produced with child labor; not allowing use of tourism premises for 

sexual exploitation of minors and denouncing these practices to local authorities. 

 

B.7 Equitable Hiring  

Criteria: The business is equitable in hiring women and local minorities, 

including in management positions, while restraining child labor.  

While major international labor conventions and norms address discrimination and child 

labor, women and local minorities often have unequal access to job opportunities, 

particularly in management, and child labor is still pervasive in many areas.  Equality in 

hiring policies encourages an equitable distribution of wealth and closes income gaps along 

gender and ethnic lines. Adherence to international guidelines concerning the employment 

of children ensures their education, enabling them to be future productive members of their 

community and enhances their quality of life.  

 

B.8 Employee Protection  

Criteria: The international or national legal protection of employees is respected 

and employees are paid a living wage.  

Treating workers humanely and fairly makes good business sense by establishing stable 

labor relationships.  International and national regulation and conventions (including ILO) 

establish the minimum baseline for respecting worker’s rights.   

Wages that allow employees to afford—at minimum—the provision of basic needs such as 

food, health care, shelter and education is critical for alleviating poverty and improving the 

quality of life in the local population as well as increasing productivity and employee 

retention.  
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B.9 Access to Basic Services 

Criteria: The activities of the business do not jeopardize the provision of basic 

services, such as water, energy, or sanitation, to individuals or 

neighboring communities.  

Tourism businesses can alter, disrupt or strain community infrastructure and basic services, 

adversely impacting local users and communities. In some cases, service providers, such 

as utility suppliers may favor businesses over local populations.  Regular communication 

with local communities is required to ensure that normal business operations enhance the 

socioeconomic and environmental character of the destination, do not reduce services 

available to the community or increase their cost.  

 

B.10 Local Livelihoods 

Criteria: The activities of the business do not adversely affect local access to 

livelihoods, including land and aquatic resource use, rights of way, 

transport and housing. 

Tourism businesses can alter, disrupt or strain access to local resources, adversely 

impacting local users and communities.  Regular communication with local communities is 

required to ensure that livelihoods are not impacted and rights such as access to land and 

aquatic resource use, rights of way, transport and housing are maintained. 

 

B.11 Bribery & Corruption 

Criteria: A business should develop and implement a Program that clearly and 
in reasonable detail, articulates values, policies and procedures to be 
used to prevent bribery from occurring in all activities under its 
effective control. 

 
Tourism businesses should implement anti-bribery program both as an expression of core 
values of integrity and responsibility, but also to counter the risk of bribery. No enterprise 
can be sure that that it will be free of risk however an effective anti-bribery program 
strengthens reputation, builds the respect of employees, raises credibility with key 
stakeholders and supports an enterprise’s commitment to corporate responsibility. 
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C.  Cultural Heritage 

C.1 Code of Behavior  

Criteria: The business follows established guidelines or a code of behavior for 

visits to culturally or historically sensitive sites, in order to minimize 

visitor impact and maximize enjoyment. 

Respect for local cultures and historic locations must be observed.  Businesses must also 

understand and actively seek to minimize the impact on built and natural environments 

caused by increased visitor activity.  Education about local people’s cultural customs, 

mores, and beliefs as well as appropriate verbal and non-verbal behavior will contribute to 

overall appreciation of the site and local community pride.  

 

C.2 Historical Artifacts  

Criteria: Historical and archeological artifacts are not sold, traded, or displayed, 

except as permitted by law.  

Sustainable tourism aims to protect and embrace the uniqueness of a destination. Norms, 

regulations and conventions exist to protect historical and archeological artifacts from 

international trade exploitation. With lax enforcement and interested markets, tourism 

businesses are critical in protecting these artifacts while promoting the area’s heritage.   

 

C.3 Protection of Sites  

Criteria: The business contributes to the protection of local historical, 

archeological, culturally, and spiritually important properties and sites, 

and does not impede access to them by local residents. 

Cultural and historical heritage are an important component of a destination’s attractiveness 

and should be conserved to ensure their enjoyment for future generations. Collaboration 

with local residents and preservation bodies ensures that tourism-related activities do not 

damage sites or prevent local people from visiting or using them. Preservation and 

enhancement of local cultural and historical assets increase the tourism experience and 

make the product offering stronger.  
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C.4 Incorporation of Culture  

Criteria: The business uses elements of local art, architecture, or cultural 

heritage in its operations, design, decoration, food, or shops; while 

respecting the intellectual property rights of local communities.  

Utilizing aspects of the local culture wherever possible increases ties to the neighboring 

community and promoting the destination’s unique character provides an incentive to 

preserve unique skills that may otherwise vanish.  The communication between community 

leaders and companies is the key point to ensure a respectful use of local culture (e.g. 

sacred elements) and avoid possible wrong interpretations, conflicts, and undesirable 

commoditization.  

 

 

D.  Environmental 

D.1  Conserving Resources 

D.1.1 Purchasing Policy  

Criteria: Purchasing policy favors environmentally friendly products for 

building materials, capital goods, food, and consumables.  

The economic leverage of purchasing by a tourism business can produce positive impacts 

by encouraging sustainably produced goods and services.  Responsible purchasing is a 

powerful means to reduce negative environmental impact.  This can be done by favoring 

certified environmentally friendly products and/or regularly evaluating providers that seek 

to conserve energy, utilize recycled materials, responsibly manage waste, and minimize 

greenhouse gas emissions. 

 

D.1.2 Consumable Goods  

Criteria: The purchase of disposable and consumable goods is measured, and 

the business actively seeks ways to reduce their use.  

Responsible consumption and frequent monitoring of waste can help businesses achieve 

cost savings as well as minimize environmental impact of the waste streams produced.  
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D.1.3 Energy Consumption 

Criteria: Energy consumption should be measured, sources indicated, and 

measures to decrease overall consumption should be adopted. 

Energy use is one of the most damaging activities on the planet with adverse impacts 

degrading air, water, soil quality, human and ecological health. The greatest environmental 

and financial benefits related to business operations are achieved by frequently monitoring 

utility bills, effectively training and providing incentives for staff to implement energy 

efficiency programs, and routine preventive maintenance of mechanical equipment.   

By applying energy efficient practices to the operations the Business can help conserve 

natural resources and reduce greenhouse gas emissions.  

 

D.1.4 Water Consumption  

Criteria: Water consumption should be measured, sources indicated, and 

measures to decrease overall consumption should be adopted.  

Water is precious and, in many regions, an increasingly scarce resource with many 

countries facing moderate or severe water shortages.  Year round or seasonal water 

shortages are expected to increase with climate change.  Overall water consumption should 

be reduced to the minimum possible level necessary for adequate operation. Reducing 

water consumption also has financial and environmental benefits for tourism businesses. 

 

D.1.5 Food & Beverage 

Criteria: Food and Beverage operations are controlled by the business under 

best practice principles to ensure the safety of customers and minimize 

environmental impacts. 

Food and Beverage operations are a considerable factor in the use of energy and 

production of waste within tourism businesses.  

Proper management practices will help to substantially reduce operational costs through 

energy saving and reductions in the environmental impact of waste streams. 

Management also needs to put in place hygiene management practices to ensure the health 

and safety of its customers. 
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D.1.6 Green Meetings 

Criteria: The business offers options for Green Meetings to meet the 

sustainability needs of its event customers, enhance its sustainability 

credentials and improve environmental and social outcomes. 

Over 80 million people attend meetings and conferences each year, with many of these 

held in Hotels and Resorts.   

Conference and meeting organizers from both the Government and Business sectors are 

increasingly being asked by their clients to provide green, eco or sustainable options for 

their events. 

Being able to incorporate these practices into your offerings will increase your ability to 

attract more business, enhance your sustainability credentials and improve environmental 

and social outcomes. 

 

D.2 Reducing Pollution 

D.2.1 Greenhouse Gas Emissions 

Criteria: Greenhouse gas emissions from all sources controlled by the business 

are measured, and procedures are implemented to reduce and offset 

them as a way to minimize climate change. 

The principal emissions from tourism businesses are from transportation (especially by air), 

heating, cooling, electricity use, and methane emissions from sewage and organic wastes. 

Except for air transport, most of these emissions can be directly reduced by actions from 

the business. Those emissions that are not reduced can be offset using properly regulated 

projects. Proper emission management practices will help reduce global warming, promote 

energy independence from foreign non-renewable sources, and may substantially reduce 

operational costs.  

 

D.2.2 Wastewater  

Criteria: Wastewater, including gray water, is treated effectively and reused 

where possible.  

Wastewater management reduces aquatic pollution, protects aquatic ecosystems, and 

reduces risks to human health. Reusing waste water increases the availability of potable 

water for human consumption (see criterion D.1.4) as well as reduces a business’s sewage 

and treatment costs. 
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D.2.3 Waste Management Plan 

Waste has become a major pollutant affecting both environmental aspects (land 

degradation, water quality) and socio-economic factors such as health and public 

dumps.   Reducing potential waste streams, reusing what cannot be avoided and recycling 

what is not reusable is critical factor in sustainable tourism operations. Minimizing the 

amount of solid waste that goes to landfills and incinerators helps reduce negative 

environmental impacts. Additionally, minimizing waste reduces the need for virgin materials 

and limits the amount of greenhouse gases that are released throughout a product's life 

cycle (i.e., extraction, manufacturing, distribution, use, and disposal). A lifecycle approach 

to waste management begins with the purchasing practices (D.1.1 and D.1.2) through 

coordination with local authorities on appropriate disposal.  

D.2.3.1 Plan and Reduce 

Criteria: A solid waste management plan is implemented, with quantitative 

goals to minimize waste that is not reused or recycled.  

 

D.2.3.2 Reuse 

Criteria: A comprehensive strategy of reuse exists to reduce waste to landfill.  

 

D.2.3.3 Recycle 

Criteria: A comprehensive recycling strategy exists to reduce waste to landfill. 

 

D.2.4 Harmful Substances  

Criteria: The use of harmful substances, including pesticides, paints, swimming 

pool disinfectants, and cleaning materials, is minimized; substituted, 

when available, by innocuous products; and all chemical use is 

properly managed.  

Chemicals and other non-organic materials slip into the environment during application and 

storage via evaporation, run-off, spills, leaks and over application.  Such practices lead to 

air, soil and water pollution, adversely affecting the local environment, harming flora and 

fauna, contaminating water supplies for local communities and causing serious health 

problems.  The misuse and improper handling of potentially toxic substances creates 

additional threats to the environment and human health.  Many “natural” substitutes exist 

which are not only less impact on the environment and human health, but are often cheaper.  
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Technology has also developed various alternatives.  Where no alternatives are possible, 

the proper storage, handling and use of chemicals will reduce potential impacts. 

 

D.2.5 Other Pollutants  

Criteria: The business implements practices to reduce pollution from noise, 

light, runoff, erosion, ozone-depleting compounds, and air and soil 

contaminants.  

Environmental pollution can occur from several sources and have long-term, damaging 

effects on local ecosystems and human populations.  The business should regularly 

perform site audits to identify sources for potential pollution while educating and 

empowering staff to identify potential pollution during daily activities.  Particular attention 

should be paid to special local conditions, such as damage to coral reefs from sediments, 

eutrophication of rivers and lakes from runoff, melting of permafrost, and light pollution of 

marine nesting sites, among others. 

 

D.3 Conserving Biodiversity, Ecosystems, and Landscapes 

D.3.1 Wildlife Species  

Criteria: Wildlife species are only harvested from the wild, consumed, 

displayed, sold, or internationally traded, as part of a regulated activity 

that ensures that their utilization is sustainable. 

Tourism businesses sometimes use precious woods, palm thatch, or coral for buildings, 

furniture, or exhibition.  Shops often sell items harvested from the wild, such as black coral 

or carey (from endangered sea turtles).  Restaurants may serve food harvested from the 

wild.  These and other uses may be sustainable or not.  Non-sustainable consumption 

should be avoided and other uses should be in accordance with local regulations and 

conservation practices.  

 

D.3.2 Wildlife in Captivity  

Criteria: No captive wildlife is held, except for properly regulated activities, and 

living specimens of protected wildlife species are only kept by those 

authorized and suitably equipped to house and care for them.  

In general, tourism businesses should not maintain wildlife in captivity – for example as pets 

or in cages – unless these activities will enhance conservation.  In that case, the activity 

should be in accordance with local regulations and international conservation.  



 

Green Globe Certification Standard - Hotels & Resorts V.1.7 

  
  

  xxii 
   

D.3.3 Landscaping  

Criteria: The business uses native species for landscaping and restoration, and 

takes measures to avoid the introduction of invasive alien species.  

Native flora is adapted to local conditions (drought, temperatures, etc) and local pests, 

reducing the need for irrigation (reducing water use D.1.4) and chemicals (criterion D.2.4).  

The character of the natural environment can be preserved by utilizing sustainable 

landscaping techniques that incorporate local flora.  Non-local species that are used should 

be screened to avoid introducing potentially invasive plants and animals, which have 

negative impacts on the biodiversity and local ecosystems. 

 

D.3.4 Biodiversity Conservation  

Criteria: The business contributes to the support of biodiversity conservation, 

including supporting natural protected areas and areas of high 

biodiversity value.  

Tourism activities outside of urban areas generally depend, directly or indirectly, on natural 

resources.  Even those in urban areas can benefit their society by indirect support of their 

country’s natural areas or urban parks.  Contribution can range from active participation in 

projects to financial contributions.  

 

D.3.5 Interactions with Wildlife  

Criteria: Interactions with wildlife must not produce adverse effects on the 

viability of populations in the wild; and any disturbance of natural 

ecosystems is minimized, rehabilitated, and there is a compensatory 

contribution to conservation management.  

Tourism activities outside of urban areas frequently interact with plants and animals in the 

wild.  These activities can be passive, such as building construction or trail use, or active, 

such as hunting and fishing. In all cases, the disturbance created should be minimized and 

rehabilitated. In addition, compensatory conservation activities should be supported.  


